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The real battleground

s isn't whingeing, the collective of cultural
leaders who fronted a press conference
{reparted on p3) assured us, this is serious

business, The difference is that with the latter
you are arguing from a position of strength from
where you can fire statistics in withering
machine gun fashéon; in the formmer you just
snivelled as your catapult was confiscated.

50 it was from that stance that the
passionate Lord Stevenson - Dennis Stevenson
wihen he was chairman of the Tate - led the
fusillade, flanked by Sir Nicholas Serota,
Micholas Hytner, Jude Kelly, and Virginia Tandy.

Thedr point is that with an export value of
over $39m - probably an underestimate since the
figure i based on 2002 statistics - culture = not
only at the heart of polite sodety, it is big in the
economy and getting bigger at all levels of
sociehy,

Their message, they say, is not finandal,
which is why the funding agendes aren't in the
assault group - even though the ghost at the
feast is the Arts Council, in the audience in their
numbers but not on the platform - but simply to
say that they got an wplift in 2001 and this was
what they were able to do with it. How much
more can be achieved if only the momentum
can be maintained, and not allowed to slacken
as it was in 2004,

But while the national companies may be
doing unprecedentedly well, looking to the
regions we se¢ a less triumphal story. A while
ago we reported the near collapse of The
Public, West Bramwich's ambitious cultural
development, and the demise of Margate's
Tumer Gallery.

We have also had to report that a tranche of
local and regional museums are dosing, or
reducing opening hours, largely because local
authorities believe that in tough times they are
dispensible. Saddest is the Silk Museurm in
Macclesfield, just four vears old, but starved of
visitors for whom the answer is not to step up
marketing, FR and advertising, but to cut losses,

Sa while the big guns are nght to aim their
fire at the Treasury, we must not forget the less
likely dodlar eamers down the food chain, local
musewms, arts centres and theatres, and the
Iocal autharities and trusts responsible for them.
These centres of community life are at least as
much part of this nation's cultural personality,
many would say mare.

Scheme has helped improve pupils’ pride and self-esteem

Artsmarked up a
success in report

The Arts Council's Artsmark schemse 1x
achieving its aim of developing ars
F:—n.:-'."ixi-::-n in schools and r.ilis:in:_a| the
profile of ans education.

Thar's the verdicr of 2 new repost
evaluating the Artsmark scheme, which
naw includes more than 4,000 schonls,
more than 13% of the wotal.

But the report, by consultants
Matthews Millman, also found thar
some headreachers found the
applications system difficuly, time-
consuming and formulaic.

The report - The impact of Artsmark
on ichoods fr Englard s the first large
scale evaluarion of the Artsmark. The
award is given oo schools which have
made a strong commitmeni to the ams
and have developed a range of arts
provision for their pupils,

Key [im!i.ng: from the report showed
that there was an increase in the
quantity, range and rvpe of arts activities
in schools and more support for ams
podicy and provision. Teachers surveved

also said that Artsmark had improved
pride and seli-esteem amang both pupils
and staff and an increase in professional
development opportunities for staff

Primary schools were particularly
keen to engage with the Artsmark
scheme, despite having fewer resources
for the arts, according to the report

Sir Ch rEslnEﬂwr |"':|'.'-|_1.'|En,"9;I Chair of
Avts Council England, said:

“We are delighred that che firsc large-
scale evaluation of Artsmark has shown
the scheme’s suceess in enhancing
opporunitics for arts provision in
schools,”

Artsmark was led by a partnership
berween Arts Council England, the
Deparmment for Culoare, Media and
Sport, the Department for Education
and Skills, the Qualifications and
Curriculum Authoricy, Ofsted and
ﬁp-l'll.'r F.I'Igl.il'll.'l.

Tnlu' .'r."rllirar.f Tf..-lr.!nrmrb iy :n_'.l':lm.l'f 7]
England is available on worw.arts
council.org.uk.

Its & Beach hut bef not as we keow it Artists and architects have bees ashed bo fransberm the koanic symiol
of British seaside architecture - the humble beach bl - in an inbernational design competition conceived by
airtist Mickael Tralnor. The winaing entries will be conitrodied on the Lincolnihire coastline. Construction of
the first ‘brave new beach hut” is slready snderway with 2 desiqn by Trainor due 1o be installed and revealed
in e summer. Three artits’ impressions of imaginary enbries have bees drawa up as inspiration for the
project and include Hearse of the Risisg Sun (above).
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